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Objectives 
One of the objectives of the DRUID project is to develop guidelines for spreading information 
regarding driving under the influence of drugs and medicines, and this aiming at different target 
groups, including young drivers, patients, physicians, pharmacists,… We reviewed the state-of-the-art 
of existing information campaigns regarding psychoactive drugs and driving, as well as the 
documented effectiveness of those campaigns. 
Methods 
In total 55 institutes were contacted, of which 17 (31%) responded and 12 (22%) were able to give 
information. Information was also gathered through the Internet by means of websites of relevant 
organizations, Google and YouTube. 
Results 
A total of 75 campaigns were found, from 13 different countries. Twenty-four were launched to 
inform the general public on the risks associated with driving under the influence of drugs, medicines 
and/or alcohol. Twenty-nine campaigns were launched to inform young people and 16 campaigns to 
inform physicians and/or pharmacists. Nine campaigns were designed for teachers, seven campaigns 
for patients and five campaigns for other target populations. Some campaigns were designed for 
more than one target group. Information on impact evaluation was available only for seven 
campaigns. All evaluations showed a positive impact of the campaigns.  
Conclusions 
The majority of the retrieved campaigns concerning driving under the influence of drugs were aiming 
at young people. The type of medium that is used the most is brochures. Most campaigns are 
organized by governmental organizations and road safety organizations. 
As only a few evaluations were found, and these campaigns and their evaluations were performed in 
many different ways, it is not possible to draw conclusions concerning the association between the 
design of the campaigns and their effectiveness. 
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